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Purpose

To provide lodging properties with a set of instructions for integrating their Google Ads Campaign performance
data with the Revinate Reservation Sales Suite.

Requirements

To optimize the effectiveness of your Ads Campaign performance tracking, Revinate recommends that you
implement Total Website Integration dynamic coding on your main website as well as your booking engine
website.

Additionally, you will need to know the account # in order to set up the report to email Revinate correctly.

ACCOUNT – This is the Revinate account #

Ad Setup

To offer efficient reconciliation and tracking, each Ads Campaign within Google should have a matching Revinate
Reservation Sales campaign. For ease of tracking, it is recommended that you do not use more than one
Reservation Sales Campaign per Google Ads Campaign.

Campaign Tracking Set Up in Reservation Sales

Within the Revinate Reservation Sales Suite, set up a campaign that you intend to establish in Google Ads.
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Fields explanation:

● Description: Input a value similar to the name that you intend to name your Ads campaign.
● Destination: Input the number that you would like these calls to be forwarded to from the TFN that will

be generated.
● Category: This is the category that this campaign resides under, all campaigns for PPC should be set to

“Web – PPC”.
● Cost: Can either be left blank or set to “0.00”.
● Keyword: This is the most important value to set, if left blank the keyword will be set once the campaign

is saved to the value of the TFN that is assigned to the Campaign. Sometimes these numbers can be
long however, so it is recommended that you specify a short keyword related to the type of Campaign,
in this example “Golf”.

Sample Ads Campaign Structure

Blue items are Campaigns.

Green items are AdGroups.

Items indicated by red arrows are toll-free numbers provided from Revinate Reservation Sales campaigns. The
value after the ?NCK= is the Keyword in the Reservation Sales campaign. That keyword will trigger the
corresponding TFN to display on the landing page when Total Website Integration has been implemented on
your website and booking engine.

Creating Your Ad(s) Within Google Ads

Google Ads allows the creation of multiple different types of Ads. It is imperative that nomatter the type of Ad
created, the tracking parameter (?nck=keyword) is included in the Final URL area of the Ad creation window,
indicated below.
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It is possible to specify the Final URL at the keyword level underneath the Ad. In this scenario the same rule
applies, the NCK tracking parameter must be included on these keywords as shown below, within the Final URL
area.
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Setting up the PPC reporting integration with Revinate Reservation Sales

To optimize your analysis of any PPC efforts, set-up a Google and/or MSN report to push Impressions, Cost, and
Cost per Click data to the Revinate Reservation Sales Suite to calculate a Return on Ad Spend.

Return on Ad Spend offers you a valuable tool to critically assess the effectiveness of your campaigns. The cost
information from Google is a key component in this review. Decisions can be based on data rather than
speculation.

Step One – Enter an email address specifically for the reports.

Revinate posts the reports received based on the account number embedded in the email address. Please
establish a specific email address, based on your account number, to push the desired Google report to Revinate:

ACCOUNT@navismarketing.com

If your ACCOUNTwas 12345 the email address that this report would send to would be:

12345@navismarketing.com

© 2024 Revinate – All Rights Reserved



Google Ads Integration

To add this email address as an option within your Ads account, select the Tools icon in the header, followed by
the “Account access” option.

From there select the Add Users button:

Select "Email only", enter your email address and then select Send Invitation.

© 2024 Revinate – All Rights Reserved



Google Ads Integration

Step Two – In ELM Leads within Reservation Sales, accept the invitation from Google Ads.

Within Revinate Reservation Sales, navigate to the ELM Leads section and find the lead that has been created
from the Google email invitation and click on the link within that message to accept the invitation (the leadmay
take up to a couple of hours to show up).
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Now the email address has been set up to be able to receive email notifications from the Ads account.

Step Three – Schedule Report

To schedule the report, click the Reports Icon in the header and select Predefined reports (Dimensions) > Basic >
Final URL:
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This will display the Reporting view:

To include the day in the reporting click the Columns Icon and find the Time area:

Drag the Day option into the Row area of the report
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You can name this report at anytime by selecting the Pencil icon near the report name:

Next, click the Schedule Icon:

This report will need to send Daily and in the .xml format:
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Click, "Who do you want to share the report with?" to select the @navismarketing.com email address this report
will be emailed to:

© 2024 Revinate – All Rights Reserved



Google Ads Integration

Click "Save" and the report will be scheduled to email Revinate daily.
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