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Sentiment Analysis
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Why do guests write their reviews?
What types of experiences are they sharing?
What about your team?

How does the review help us?

Do negative review hurt us?

Develop aresponse strategy



SENTIMENT ANALYSIS INTRODUCTION
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Analyze your reviews as well as the reviews of you top competitors!




TRENDING TOPICS AND LANGUAGES

Scored natively to original language and categorized as:
Positive, Negative or Neutral

Front Desk Quality (2)
Bellstaff Helpfulness (1)
Waitstaff Quality (1)
Waitstaff Attitude (1)

General Staff Quality (7)

Front Desk Helpfulness (2)
Front Desk Attitude (1)

Ease Of Check-In (4)
Desk (1)
Kitchen (1)
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English

Spanish

German

French

Simplified Chinese
Italian

Dutch

Portuguese

Japanese 1T REVINATS

WEBINARS



SENTIMENT SCORING
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“The bed was very comfortable.”

What determines positive vs very positive?
bed trigger word neutral
comfortable &) sentiment bearing positive

very additional sentiment = very positive



EDITING SENTIMENT

Very Positive in Service » General Staff Quality ¢, Food / Beverage » Waitstaff Quality ¥, Service > Bellstaff Helpfulness ¢, Food / Beverage » Waitstaff
Attitude Q, Service > General Staff Attitude ¢

Positive in Value > Cost & Value 9, Service » General Staff Helpfulness ¢
Neutral in Facilities » Hallways ¢, Rooms > Kitchen ¢, Rooms > Desk ¥, Rooms » Room Comfort @, Facilities » Surrounding Area ¢

Negative in Food / Beverage » Breakfast Selection ¢

Edit Sentiment\

\ Administrator permissions allow for

sentiment and topic editing.

Very Positive Positive Neutral Negative Very Negative
Service > General Staff Qual... % Value > Cost &Value L Facilities > Hallways X Food / Beverage » Breakfas... %
Food / Beverage > Waitstaff... % Service > General Staff Help... Rooms > Kitchen X
Service > Bellstaff Helpfuln... x Rooms > Desk <
Food/ Beverage > Waitstaff... x Rooms > Room Comfort A
Service » General Staff Attit.. 2 Facilities » Surrounding Area %




REPORTING ON SENTIMENT AND TOPICS

All Review Channels
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SENTIMENT ANALYSIS FOR SURVEYS

SURVEYS

LIKELIHOOD TO RECOMMEND SURVEY QUESTION
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Demonstration




5 GLOBAL TRENDS IN TOPICS : UNDERSTANDING SERVICES AND AMENITIES IMPORTANT TO GUESTS
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3 PRACTICAL USES FOR SENTIMENT

INFORM AND MAKE OPERATIONAL IMPROVEMENTS OR EXPENDITURES

EVALUATE GUEST LIKES/DISLIKES FOR YOU AND YOUR COMPETITORS

APPLY SENTIMENT ANALYSIS TO SURVEYS



BONUSTIP!

APPLY SENTIMENT ANALYSIS TO MARKETING CAMPAIGNS!




FINAL THOUGHTS

Understand your
guests better



Thank You



Help Desk & Support 24/7
support@revinate.com

Questions? Training and Bootcamps

training@revinate.com

Revinate Blog
https://www.revinate.com/resources/blog/



